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(ﬂlT'-s ion 01 (100 Marks)

1i|1 Define the term “Brand”. (10 Marks)
‘ ..........................................................................................................................
({1 | ————————————————

1 %, List four (04) characteristics of a successful brand. (16 Marks)

.........................................................................................................................
.........................................................................................................................
.........................................................................................................................
.........................................................................................................................

-------------------------------------------------------------------------------------------------------------------------

ite the three (03) different levels of a product and briefly describe the characteristics of each.

(24 Marks)
te the different types of consumer goods with examples. (50 Marks)
02 (100 Marks)
five (05) types of pricing strategies. (15 Marks)
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b e
2“ hat are the common pricing strategies used in the cosmetic industry? (25 Marks)
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2.3 hl rite the four (04) different types of market segmentation (16 Marks)
\
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2.4 Mpe t four (04) factors affect consumer buying behavior? (12 Marks)
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Question|0 (100 Marks)
3.1 Lis{ three (03) main objectives of advertising. (20 Marks)
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3.2  Whatlare the importance of advertising for business organizations. (20 Marks)
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ite four (04) examples of consumer-oriented sales and promotions. (20 Marks)

....................................................................................................................................
.....................................................................................................................................

......................................................................................................................................
....................................................................................................................................

....................................................................................................................................

the advantages and disadvantages of conducting consumer-oriented and trade-oriented sales and promotions
 the growth of the business. (40 Marks)

.....................................................................................................................................

......................................................................................................................................

......................................................................................................................................

....................................................................................................................................

.....................................................................................................................................

....................................................................................................................................

....................................................................................................................................

....................................................................................................................................

....................................................................................................................................

1*4 (100 Marks)
at|is Internet marketing? (15 Marks)
e six (06) internet marketing methods. (30 Marks)
t¢ 4 brief description of “Email Marketing™. (15 Marks)
+ entiate B2B vs B2C in the internet marketing context (40 Marks)

................................................................................................................................

................................................................................................................................

...............................................................................................................................

.................................................................................................................................

.................................................................................................................................

...............................................................................................................................
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05 (100 Marks)
t is the *Corporate Identity’ of a company? (20 Marks)
riefly describe the three (03) components of cooperate identity. (30 Marks)

.......................................................................................................................................
........................................................................................................................................

....................................................................................................................................

Ruiefly deseribe the importance of a Strong Corporate Image in the cosmetic industry. (30 Marks)

e|how to implement a strong corporate image with four 04 factors. (20 Marks)

..................................................................................................................................

.....................................................................................................................................

...................................................................................................................................

..................................................................................................................................

(100 Marks)
personal relations in the Cosmetic Industry? (20 Marks)
escribe four (04) characteristics of a salesperson in the cosmetic industry. (40 Marks)

...................................................................................................................................
..............................................................................................................................
................................................................................................................................

.................................................................................................................................

................................................................................................................................
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........................................................................................................................................

.......................................................................................................................................

.......................................................................................................................................

| 6. 3 State four (04) types of Sponsorships. (20 Marks)
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\ l\‘l ......................................................................................................................................
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| H. .........................................................................................................................................
'\ 6.4 I Ytate four (04) benefits for the sponsors from sponsorships. (20 Marks)
|
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........................................................................................................................................
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TRUCTIONS TO CANDIDATES

® This question paper consists of SIX questions.
® Answer ALL questions.
® You should write legibly in black or blue ink.

1. (100 Marks)
1.1. Define the term “Cosmetics”. (20 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

1,.2. List three (03) primary objectives of the registration of cosmetics in Sri Lanka. (15 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

---------------------------------------------------------------------------------------------------------------

.3. What are the conditions under which a cosmetic product becomes a drug in Sri Lanka? Provide
examples to support your answer. (30 Marks)

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................




.........................................................
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. Briefly explain the basic criteria used for the evaluation of cosmetic products for registration
in Sri Lanka. (35 Marks)

.....................................
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(100 Marks)
Define the term “Controlled Cosmetic”. (20 Marks)
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Write two (02) reasons for the cancellation of the registration of cosmetic products in Sri
Lanka. (20 Marks)
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Outline the key components that should be included in a “Site Master File” for regulatory
compliance. (35 Marks)

...............................................................................................................

...............................................................................................................

...............................................................................................................
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(100 Marks)
3i1. The registration of cosmetics in Sri Lanka is crucial for ensuring consumer safety and

maintaining product quality standards.

3.1.1 Write three (03) requirements for registering local cosmetic product manufacturing

facilities in Sri Lanka. (15 Marks)

......................................................................................................

3.1.2  Write two (02) requirements for registering imported cosmetic products in Sri

Lanka. (10 Marks)
3|2 |\What is the definition of “Poison™? (10 Marks)
.3 Provide two (02) examples for each category of poison. (30 Marks)

..............................................................................................................

..............................................................................................................

...............................................................................................................

.............................................................................................................

(35 Marks)

...............................................................................................................
...............................................................................................................
..............................................................................................................
..............................................................................................................
..............................................................................................................
............................................................................................................
..............................................................................................................
..............................................................................................................
..............................................................................................................
.............................................................................................................
..............................................................................................................
...........................................................................................................

...........................................................................................................




........................................................................................................

...............................................................................................................

................................................................................................

4
.

(100 Marks)

4.1 Define the term “Borderline products”. (20 Marks)
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4. LlSt four (04) evaluation criteria to consider for the registration of borderline products.

(20 Marks)
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................................................................
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...............................................................................................................
.............................................................................................................
..............................................................................................................

..............................................................................................................

Briefly outline the process of getting approval for the manufacturing facility in Sri Lanka.

(30 Marks)

...............................................................................................................

---------------------------------------------------------------------------------------------------------------

..........................................................................................................

...............................................................................................................

.........................................................................................................

.....................................................................................................

....................................................................................................

(100 Marks)
${1|Define the term “Intellectual Property™.

(20 Marks)

..................................................................................................

..............................................................................................................




5.2 List four (04) importance of promoting intellectual property protection. (20 Marks)
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...........................................

h

3. Write four (04) legal provisions concerning the import, export, possession, consumption, and
supply of raw or prepared opium in Sri Lanka.

(20 Marks)

B . . . .
O D TR Ssssssssssssasssans e aess e s nsRenRanan
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54. Write a short note on “The legal aspects of patents in Sri Lanka”.

(20 Marks)
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...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

(100 Marks)

.1. List four (04) basic systems used as partial or complete substitutes for animals in toxicological
experiments. (10 Marks)

6/2. Name two (02) replacement tests for eye irritation test. (20 Marks)

...............................................................................................................

...............................................................................................................
...............................................................................................................
...............................................................................................................
...............................................................................................................

...............................................................................................................

...............................................................................................................
...............................................................................................................
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...............................................................................................................
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..............................................................................................................
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TIONS TO CANDIDATES Page

sstion paper consists of SIX questions.
ALLL questions.

quld write legibly in black or blue ink.

h |0 (100 marks)
 three (03) main ingredients in perfumes (15 marks)
three (03) fragrances commonly found in perfumes (15 marks)

.......................................................................................................................

.......................................................................................................................

dte

....................................................................................................................

gory a fragrance belongs to is defined by how much of the scent (or aromatic compound) is used in
uct and the notes of perfume in cosmetics depend on how long the scent persists on the body.
rite three (03) notes on perfume products and briefly explain the difference between each other

(30 marks)

.....................................................................................................................
.....................................................................................................................

......................................................................................................................

ifferentiate between “Eau de Parfums” and “Eau de Cologne” based on the perfume note

(20 marks)

......................................................................................................................

.....................................................................................................................




4

2.4 State

......

1.4 Write [fbhir (D4) advantages of using alcohol as perfume base. (20 marks)
I
Question (12 (100 marks)
.1 Write|thtee (03) different types of perfume products available in the market. (15 marks)
2.2 Write 03) properties of perfume products (15 marks)(-j

...................................................................................................................

....................................................................................................................

....................................................................................................................

3 Perfumé [fixdtives are substances used in perfumery to enhance the longevity and overall scent profile of
| fragr i S
2. Write the two (02) types of fixatives. (10 marks)
2.3.2 Write two (02) key fixative compounds found in civet. (10 marks)
2.3.3 Briefly explain the extraction procedure of musk. (20 marks)

...................................................................................................................

....................................................................................................................

....................................................................................................................

....................................................................................................................

...................................................................................................................

..................................................................................................................

...................................................................................................................




3.2 Citr
the ¢

.........

dllal
mical structure when hydroxycitronellal reacts with ethanol. The structure of citronellal is given

below} [(Figure 2) (30 marks)
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(100 marks)

Is are natural fragrance products derived from isoprene units and the terpenes can be classified

he number of carbons.
ind the number of isoprene units in the given molecule. (Figure 1) (10 marks)
CHaj
o OH

H,C CHj;
(Figure 1)

can be converted to hydroxycitronellal acetal derivatives to prolong its fragrance time. Propose

(Figure 2)
3.3 How ch you evaluate an odorant’s performance based on its odor value? (20 marks)
3.4 State L hp importance of the solubility parameter of fragrances. (20 marks)
...... R AN ININRNN | ———————— P S SR
Wéuld you interpret the hydrophobicity of fragrances? (20 marks)

...................................................................................................................

.....................................................................................................................

....................................................................................................................




Headspace of fragrance — 31.9
Headspace over fragrance base - 15.9
Original fragrance formula — 2.0

ogs melting point of a solid perfume affects its fragrance release?

.....................................................................................................

....................................................................................................

three (03) benefits of using solid perfumes over liquid perfumes.

......................................................................................................

......................................................................................................

.....................................................................................................

..................................................................................................

mportance of boxed packaging over unboxed packaging?

.................................................................................................

..................................................................................................

..................................................................................................

......................................................................................................................

..................................................................................................

..................................................................................................

.................................................................................................

................................................................................................

..................................................................................................

...................................................................................................

...............................................................................................

.................................................................................................

..............................................................................................
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(100 marks)

.1.2 Caleulate the adjusted fragrance formula of the limonene by using the following details.
(30 marks)

.....................

......................
......................
......................

......................

......................

......................

(100 marks)

(20 marks)gy

.....................

.....................

(15 marks)




.............................................................................................................................

...............................................................................................................................

..............................................................................................................................

ite three (03) key elements that should be considered when creating customized perfume packaging

(30 marks)
(100 marks)
ritg the difference between colorants and pigments. (20 marks)
the dyes according to the method by which they are applied to the substrates. (20 marks)
o (02) limitations of plant-based colorants. (20 marks)
0 (02) innovative methods of extraction of natural dyes. (20 marks)

.........................................................................................................................

............................................................................................................................

m UV-Vis absorption of a dye molecule in water occurs at 538 nm. Explain how would you
ly attempt to shift the absorption to higher wavelengths. (20 marks)

.........................................................................................................................
........................................................................................................................
...........................................................................................................................

.......................................................................................................................

-THE END-




